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Abstract

The purposes of this research were to 1) to study designs and patterns,
techniques, as well as production process of handmade T-shirts in Chanthaboon
Waterfront Community 2) to design and develop more beautiful and unique products
based on the identity of Chanthaboon Waterfront Community.

The research methodology used in this study were 1) the descriptive study on
culture. Tradition and unique ways of lives inChanthaboon Waterfront Community 2) the
survey on basic needs of manufacturers and distributors towards designs and patterns of
handmade T-shirts in Chanthaboon Waterfront Community 3) the survey on customer’s
satisfaction towards handmade T-shirts in Chanthaboon Waterfront Community. The
information was then applied as the guidelines of 10 silk screen printing techniques with
the use of computer software. Those 10 techniques were evaluated by the
manufacturers and distributors. The most three satisfactory silk screen printing patterns
were used as a model product and later selected by 100 people in order to find the
best silk screen printing pattern. The highly voted design was used to be the pattern
which suited the market needs.

The research results were as follows:

1. The handmade T-shirts in Chanthaboon Waterfront Community with the silk screen
printing are limited in designs and patterns. The ones purchased in the market mostly
had words and simple pictures with 1 to 3 colors. The manufacturers and distributors
needed 1) the development of both words and pictures showing the identity and
fascination of Chanthaboon Waterfront community: for instance, the images of buildings
and houses with the gingerbread motifs, symbols or words about Chanthaburi and the
unique attractions of Chanthaboon Waterfront Community. 2) The double colored silk
screen printing technique was needed to create more colorful designs and patterns.
However, the manufacturers had no skills in the double colored silk screen printing

technique.



2. The manufacturers and distributors showed the ¢ood satisfaction towards the colorful
designs and patterns, the silk screen printing with the identity of Chanthaboon
Waterfront Community which added more value and raised the price of the handmade
T-shirts. Visitors and other customers had more choices of designs and patterns. This was
also the practical way to spread the identity pf Chanthaboon Waterfront Community
and to Promote tourism in Chanthaburi.

The recommendation for the future research is to develop designs and patterns
for other tourist attractions in Chanthaburi such as Chao Loa Beach, kung Wiman, kung
Kraben, Laem Sadet. Laem Sing Beach, Phliew Waterfall and the Lord Buddha Footprint
on Khoa Khitchakut. This will improve the souvenir market of the handmade T-shirts

with the silk screen printing.



